STONES CORNER

A divers e, v ibrant urban v illage

Local Business and Destination Plan
A strategy to build Stones Corner as a destination for business activity and employment.

Introduction

S

tones Corner is one of Brisbane’s oldest
retail hubs, and offers visitors and locals a
unique blend of historic and quirky charm.
The area is emerging as a key inner-suburban
precinct in Brisbane thanks to innovative Council-led
initiatives, private development and a warm,
engaged community.
Brisbane City Council delivered free public Wi-Fi to
Stones Corner in 2017 and selected the area to be
the pilot for the Local Business Partnership Initiative
(LBPI). Stones Corner is home to a wide variety of
businesses and has a unique opportunity to be a
destination for both visitors and locals, due to its
excellent location (only five kilometres from the
CBD) and engaged business community.
The study area for the LBPI is featured below.
Local Business Partnership Initiative project area
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Local Business Partnership Initiative
Council created the LBPI as a way to stimulate
economic development in precincts across the city.
The aim of the program is for Council to engage
with the business community, respond to their
direct feedback about the future of their area, and
assist the business community to maximise the
opportunities they’ve identified.
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»» a survey with local small businesses
»» a workshop with stakeholders to identify
opportunities and skills gaps within the
business community.

Council has also delivered other key initiatives
to assist with the transformation of Stones Corner
into a thriving local business precinct.
These initiatives include:
»» free Wi-Fi to help visitors and locals stay
connected
»» place-making projects to make the location
as visually appealing as possible
»» digital marketing workshops for local businesses
»» foreign language way-finding signage is being
installed in 2017 which will help visitors and
benefit businesses.

Stones Corner History

S

tones Corner is an inner suburban precinct within the
suburb of Greenslopes. Stones Corner refers to the
junction of Logan Road and Old Cleveland Road and
captures a broad variety of businesses in the area.
Stones Corner has a rich history of small business.
The area was named after businessman James Stones
who bought the land between Logan Road and
Old Cleveland Road in 1875 and set up a refreshments
stall for travellers. In the early 1900s there were numerous
family businesses in the district, many of them butchers,
such as Watson and Son Butcher, JF Rogers Family
Butcher and H. Narnst, Cash Butcher. From 1902,
trams were operating in the Stones Corner area, which
helped increase passing trade for local businesses.
Commerce boomed in the 1950s when the scope of
businesses expanded to include Charles Henderson
Motor Repair Shop, Johnston’s Store (crockery, hardware,
kitchenware and paint), Regency Home Furnishers,
Beard’s Shoes, Scientific Hobby Shop Pty Ltd, Drouyn’s
Music Store, Tacey’s Drapers, Gardiners Millinery,
Holt’s Electrical Store, Finlayson’s Menswear and
Handasyde’s (automobiles).
In the 1980s, a series of traffic calming measures were
devised to achieve the current design of the area.
These changes have made it a safe and welcoming
space for shopping and dining, as pedestrians are
protected by the limited vehicle speeds in the area.

Age and family composition

Stones Corner’s customers

Residents aged 25-44
50

Family composition (a), Greenslopes SA2 and Brisbane (c) LGA, 2011
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The core customer base for Stones Corner are people residing
in Greenslopes. Their key demographic features at the last
census were:
»» Generally, more youthful than in comparison to Brisbane
as a whole. People aged 25-44 years old make up 43.6%
of the population of Greenslopes compared with 32.6%
for Brisbane.
»» Predominantly couples with no children, who make
up 48.8% of households in Greenslopes compared to
38.2% for Brisbane as a whole.
»» A similar income profile as Brisbane as a whole.
In Greenslopes the median personal income was
$39,998 compared to $36,192.
This is an enviable position, as it indicates that the area
is ideal for businesses that target their activities to
people with disposable incomes (e.g. dining, retail and
entertainment industries) as well as being attractive to families
(e.g. education, health and recreation/sport industries).
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reenslopes residents are the primary customer base
for Stones Corner’s small businesses. The Queensland
Government has forecast the population of Greenslopes to
grow to 10,908 by 2036 (from 9720 in 2015). However, recent
property development in the area indicates that the
population will reach this number sooner than predicted.
As a customer base, the residents of Greenslopes represent a
series of excellent opportunities for Stones Corner businesses.

10

43.6%

47.2%

12.5%
One- parent family

14.6%

Brisbane LGA

Income and occupation
Income
Family income (2011)
$78,000-$155,999

Top five occupations in Greenslopes
Median personal
income (2011)

Greenslopes

Greenslopes

Brisbane LGA

Brisbane LGA

48.8%
38.2%

$39,988

$36,192

8.8%

Health professionals

7.8%

Business, HR and
marketing professionals

5.8%

Specialist managers

5.3%

Design, science, engineering
and transport professionals

4.7%

Education professionals

Data is sourced from Brisbane Community Profiles available from www.brisbane.qld.gov.au

Current mix of business

S

1% Construction
tones Corner is home to a variety of businesses
and industries, the current top six are:

»» Retail trade 17%
»» Personal and other services 13%

Rental, hiring and
real estate services

3%

Information, media
and telecommunications

4%

1%

Disability support services

3%

Administrative and
support services

1%

Manufacturing and mining

»» Accommodation and food services 12%
»» Financial and insurance service 11%

17%

»» Healthcare and social assistance 11%
»» Professional, scientific and technical services 9%.
It is an advantage for the area to have a wide variety of
industries as it draws in a diverse range of customers
to the area and creates a positive business community
with a strong sense of unity. This is also advantageous
for consumers as they have a variety of services on
their doorstep and can access all the services they
need in a convenient location.

Education and training

Vacant

Retail trade

5%

12%

8%

Accomodation and
food services

9%
Professional, scientific
and technical services

13%
Personal and other services

11%

Healthcare and social assistance

11%

Financial and insurance services

Council initiatives in Stones Corner

C

ouncil has supported
economic development within Stones Corner
by trialling the LBPI program as well as delivering
other projects. These initiatives will allow Stones
Corner local businesses to capitalise on the
opportunities presented by their customer base
(Greenslopes residents), the unique location, and
the area’s mix of business sectors.

Free Wi-Fi
Council has installed free Wi-Fi in inner-city
precincts and 22 parks to ensure Brisbane is a smart
and innovative New World City. Council installed
free public Wi-Fi in Stones Corner in February
2017. The free Wi-Fi benefits local businesses by
encouraging new visitors to explore Stones Corner
and prompting existing customers to stay longer,
and stay connected.

The free public Wi-Fi also
allows local businesses to offer digital
experiences to their customers easily
as visitors can download content on their personal
devices without incurring data usage fees.

Public Art and street appeal
In 2013, Council unveiled the iconic neon motel-style
sign created by acclaimed artist Scott Redford, which
makes an unmissable entrance statement to the area.
Following this, in 2015 Council completed a major
refurbishment of other artworks which saw ‘Monty’
the bronze dog restored to full glory, as well as the
two ‘Mannequin’ sculptures (fashion-inspired human
silhouettes crafted from bronze and steel).
Council has also restored street furniture in the
area (seats, drinking fountains, lights and bins) and
upgraded paving to make the street more appealing
and accessible. In 1999, Council installed colourful
entrance artworks at either end of Logan Road that
feature the words ‘Stones Corner’ in a quirky game
show-style motif to draw attention to the location for
passing pedestrian and vehicle traffic. Overall the
effect is one of a colourful and appealing locale with
a sense of adventure.

I

n 2016, Council supported Stones Corner
businesses to install bud lighting in trees along
the road, which has created an appealing night
time display and increased safety for everyone in
the precinct.

Digital and safety workshops
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Surveillance cameras
Surveillance cameras
operate in this area.
operate in this area.

CitySafeAll footage
CitySafe
is recorded.
All footage is recorded.
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Council will roll out Foreign language way-finding
signage in Stones Corner in 2017. The signage
will assist first-time or infrequent visitors to Stones
Corner to find out what’s within a five to ten minute
walk from where they are via an easily accessible
map printed on these signs. The map will highlight
places of interest as well as the location of Wi-Fi and
amenities within the Stones Corner precinct.

Logan Road
Stones Corner

8

Foreign language
way-finding signage

*Artist impression

1.

As a result of the LBPI workshop, two areas of skills
development were identified. A workshop on social
media and digital marketing was conducted by
expert Rachel McLean. Another workshop focusing
on personal safety was facilitated by Queensland
Police Service. The workshops encouraged local
business owners to develop their individual business
resources and contribute to the shared Stones
Corner business development vision.

Local business workshops
In late 2016, Council conducted an online survey and workshop with Stones Corner local businesses to establish
the vision for the area and map the existing strengths, opportunities, competitors and issues facing the business
community. This information formed the basis for the Stones Corner Destination Plan and also inspired the
Council initiatives that were delivered in the area.

Strengths

Issues

Opportunities

»» Close to the CBD

»» Perceived lack of parking

»» Excellent public transport

»» Perceived safety issues

»» Home to a diverse range of
businesses and services

»» Community engagement
could be stronger

»» Projected increase in
Greenslopes population
(customer base)

»» Attractive to new businesses
as there are low rental prices

»» Lack of identity

»» Multicultural experience and
a relaxed vibe.

»» Visitors find it difficult to
navigate from the bus
station to the precinct.

»» Increased retail offerings to
increase and entice longer visits
»» Streetscape could be improved
by developing acceptable
shopfront guidelines for new
tenants moving into the area
»» Clear landmarks defining the
entrances to the precinct
»» Local businesses working
together effectively
»» Illumination of shopfronts at
night to encourage window
shopping and return visitation.

Competitors
West End

Woolloongabba

Coorparoo

West End is a well-established
precinct with a mix of cultures.
The area has many shops, bars
and restaurants and a lively
music scene which enhances
its appeal.

Woolloongabba is known as
Brisbane’s antique precinct.
It also has a diverse range of
restaurants and is located close
to The Gabba. It benefits from
the many sports events that take
place locally and generate high
visitor numbers.

The soon-to-be-completed
Coorparoo Square development
will give locals (including
Greenslopes residents) a new
shopping precinct with a diverse
retail mix and cinema, which will
revitalise the local area.

Stones Corner Vision
»»
»»
»»
»»
»»
»»

Create a unique destination to attract locals and high visitor numbers.
Diversify retail mix and improve trader return on investment.
Establish a safe and accessible destination.
Retain the vibe of Stones Corner while increasing the day-time economy.
Host an annual calendar of festivals and events.
Increase street appeal and visual identity.

Destination plan

D

uring the course of the LBPI program it became
clear establishing Stones Corner as an identifiable
precinct for visitors and locals was a priority to local
businesses. Establishing a destination plan allows Stones
Corner businesses to realise the opportunities, and
address the issues, that they identified in the workshops.
The group crafted a destination statement which will
guide the small business community as they implement
the plan. The destination vision statement is:
Stones Corner — a diverse, vibrant urban village.
The statement encompasses the key aspects of the area
and to achieve this vision a number of key actions have
been identified. These actions will be implemented by
the local business community to transform Stones Corner
into a thriving business precinct.
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Action One: Festivals and events

S

tones Corner has a warm and friendly ‘village’
feel and vibe that is an excellent foundation to
build upon for an annual calendar of events and
festivals. The annual Stones Corner Festival is highly
successful and proves there is an appetite for this
type of activation in Brisbane. Festivals and events
attract not only locals but visitors, which increases
the customer base for local retail and dining outlets
throughout the year. Further ideas include:
»» an annual beer festival (in homage to
James Stone, who invented Stones Beer)
»» local restaurants working together to create a
special progressive dinner series
»» craft beer evenings
»» using the car park behind the Stones Corner
Hotel to host live music performances
»» Council supporting activations of the area by
lending Our Stones Corner an activations trailer
containing chairs, tables and umbrellas (up to
two times a year).

Action Two: Visitor signage and
visual appeal

S

tones Corner is easily accessible due its
proximity to the CBD and public transport,
however anecdotal evidence suggests visitors to the
area need clearer wayfinding on their way from the
bus station to the precinct. To alleviate this, signage
can be installed at the bus station exit and along
Logan Road.
While Stones Corner’s shopfronts are diverse and
charming, some guidelines covering best practice
in design and lighting can be created for business
owners to help increase window-shopping during
the day and in the evening.
Through ongoing engagement between Council
and local business group Our Stones Corner,
Council can provide updates on community
grants available and other resources useful to the
businesses in the area.

Action Three: Community engagement

A

n aspiration for Stones Corner is to retain and
build upon its vibe and culture. Stones Corner has
a strong business community and individuals should be
encouraged to stay after work for a meal to experience
Stones Corner with loyalty cards or offers. Local
businesses could cross-promote each other as there is a
diverse range of industries in the area. Some ideas from
the workshop included loyalty cards, discount offers
and networking activities.
Other ways to engage with the local community include
connecting with the Hanlon Park fun runners to offer a
discount to the large group of runners, and connecting with
the Stones Corner Library to identify opportunities. Building
a connection with local schools and sporting clubs was also
suggested. One idea is to provide discount or free offers to
students and sporting club members as rewards for ‘best
and fairest’ or ‘student of the month’. This is likely to attract
additional business when recipients bring their friends or
families to claim their prizes.

Action Four:
Brand strategy and digital marketing

S

tones Corner has recently developed a new
brand design concept and can now develop a
branding strategy to raise the profile of the precinct
within the minds of locals and visitors. The strategy
can include both digital marketing tactics and print
collateral and empower local businesses to be
involved (via social media hashtags, event-specific
campaigns and collateral displays, etc.).
Social media expert Rachel McLean led a workshop
in the area and small businesses are now equipped
with information about how to promote themselves
on digital channels and via social media. Our Stones
Corner group recently facilitated the update of the
Visit Brisbane website with relevant information and
appealing images that inform Wi-Fi users of the
local attractions on offer.

Implementation

A

key aspect of the LBPI is Council empowering local
businesses to determine the future of their area
by stimulating and facilitating discussion and supplying
relevant resources and information. The next phase of
the Stones Corner pilot LBPI will be Stones Corner’s local
business community implementing their destination
plan, drawing on the resources Council has provided, to
turn Stones Corner into a vibrant urban village. Council
looks forward to seeing Stones Corner transform into a
thriving business precinct and a premiere destination for
locals and visitors.

Thank you
Thank you to Our Stones Corner for participating in
this partnership, and to Stones Corner Hotel for
hosting workshops.

Resources
For information on the Local Business Partnership
Initiative, Council’s Economic Development Plan or a
wide range of year-round free business events please
phone 133 263 or visit www.brisbane.qld.gov.au and
search for ‘business’.
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